
39 
 

REFERENCES 

Akmajian, A., Farmer, A. K., Bickmore, L., Demers, R. A., & Harnish, R. M. 

(2017). Linguistics: An introduction to language and communication. MIT press. 

 

American Marketing Association, ama.org 

 

Davis, H. (2006). Search engine optimization. O'Reilly Media, Inc. 

 

Dev, A. N. (2008). Creative writing: A beginner’s manual. Pearson Education India. 

 

Enge, E., Spencer, S., Stricchiola, J., & Fishkin, R. (2012). The art of SEO. O'Reilly 

Media, Inc. 

 

Fryer, B. (2003). Storytelling that moves people. Harvard business review, 81(6), 51-

55. 

 

Giomelakis, D., & Veglis, A. (2016). Investigating search engine optimization factors 

in media websites: The case of Greece. Digital journalism, 4(3), 379-400. 

 

Kotler, P., Burton, S., Deans, K., Brown, L., & Armstrong, G. (2015). Marketing. 

Pearson Higher Education AU. 

 

Kurudayıoğlu, M., & Yılmaz, E. (2014). How are we persuaded? Persuasive text and 

structure. Eğitimde Kuram ve Uygulama. 

 

Ortiz‐Cordova, A., & Jansen, B. J. (2012). Classifying web search queries to identify 

high revenue generating customers. Journal of the American Society for Information 

Science and Technology, 63(7), 1426-1441. 

 

Robins, R. Henry and Crystal, David (2024, January 19). language. Encyclopedia 

Britannica. https://www.britannica.com/topic/language 

 

Streiter, O., Scannell, K. P., & Stuflesser, M. Abridged version. 

 

Trask, R. L. (2003). Language: The basics. Routledge. 

 

Weitz, B. A., & Wensley, R. (Eds.). (2002). Handbook of marketing. Sage. 

https://www.britannica.com/topic/language

